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Title: The power of unified force - bringing all participants of the 
hospitality industry under the uniform means of crypto payments

Harnessing the power of the unified force by merging all hospitality 
industry participants into the commonplace of crypto payments
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     BOLE Token 
A unified force bringing all participants of the hospitality industry 

under the uniform means of crypto payments

It is getting harder to imagine a future without cryptocurrencies. 
Central bank authorities are busy developing regulations on 
cryptocurrency and there is a growing acceptance among 
governments that crypto is here to stay. [1] [2]

In recognition of the increasing adoption of cryptocurrency 
worldwide and the incredible potential of blockchain, the technology 
that underpins digital assets, the innovative quick service restaurant 
Bôle has introduced its eponymous cryptocurrency token. A token is a 
blockchain-based unit of value representing a tradeable asset or 
utility that can be used for economic or investment purposes. 

The Bole Token (BOLE) can be used to facilitate transactions on a 
blockchain or exchanged for another cryptocurrencies and fiat. In 
doing so, it can kick start the use of or investment in cryptocurrency. 
At the same time, Bole Token (BOLE) is a way for enthusiasts and 
regular users to invest in the Bôle project and open the doors to 
incentives with the development of an ecosystem around the token.  

Crypto-tokens have become an increasingly common way for 
businesses to raise funds during the early stages of business. Crypto 
fundraising models issue crypto-tokens on the blockchain, giving 
early investors the opportunity to acquire tokens in exchange for 
cryptocurrency. Investors acquire tokens out of a belief in the issuer’s 
vision and execution capability. 

The Bôle project has steadily delivered on its business rollout plans, 
established and listed our token on Pancake Swap Exchange 
platform, and on the threshold of watching our vision take baby steps 
towards actualization. 

1 State of Crypto: Federal Regulations Are Coming Into Focus 
https://www.coindesk.com/biden-administration-crypto-regulation-hints
2 Here’s what cryptocurrencies will look like in 50 years according to experts 
https://www.cnbc.com/2021/07/03/what-cryptocurrencies-will-look-like-in-50-years.html
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The Bole Token (BOLE) has been conceived within the larger framework of the 
Bôle project that considers the healthy eating priority and eco-conscious 
mindset of present and future generations of quick service restaurant 
customers. It marks the company’s foray into digital currency payments and is 
intertwined with its image as a modern, pioneering brand. 

BOLE crypto-token has been envisioned with a larger mission 
in mind than its inherent utilization as a means of 
crowdsourcing in the early stages of business development. 
It intends to serve an impetus for the adoption of 
cryptocurrency and blockchain in the hospitality industry, 
and help unleash the power and potential of digital finance 
solutions. 

By incorporating the Bole Token (BOLE), participating 
businesses can elevate the impact of their loyalty and 
rewards programs. A possible direction would be to provide 
customers Bole Tokens in exchange for their valuable 
feedback. Customers can redeem their token during their 
subsequent use of the company’s service, swap them for 
other cryptocurrencies or convert into fiat money. 

The hospitality industry buckled under the unprecedented 
coronavirus pandemic. Companies bled money and 
thousands worldwide lost their jobs. In creating the Bole Token 
(BOLE), Bôle also took into account the shared experience of 
living through the crisis. It led to an even bolder objective of 
creating a decentralized crisis fund that will do its bit to help 
businesses in the hospitality sector during economic hardship. 

BOLE Token holders stand to gain manifold benefits. 
Ownership of Bole Tokens will allow fast and secure payments 
at our outlets as well as in participating businesses in the 
hospitality industry. The blockchain lends itself well to the 
implementation of exclusive deals and discounts to 
customers in exchange for their feedback and experience 
notes, all done in a secure, discreet manner. With greater 
adoption of the Bole Token (BOLE), customers will have a 
chance to take part in promotions and incentives organized 
by the Bôle Corporation and its partners.  

02 Vision
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Bôle is a unified project consisting of the brand name of an upcoming 
chain of quick service (also known as fast food) restaurants offering a 
patented bread product. The project is actively working towards the 
establishment of a unique restaurant concept combining healthy fast 
food and environment sustainability with crypto payments, 
blockchain-based customer incentives and a decentralized business 
rescue fund. 

The aware and driven consumer

In the past few years, consumers’ eating habits have reflected their 
increasing health awareness, which includes acknowledging the role 
of fast food in contributing to lifestyle diseases. This evolution has had 
repercussions for the fast food segment, which makes up 50% of sales 
in the entire restaurant sector.3  In the aftermath of the COVID-19 
pandemic, consumers have become more conscious about their 
overall health and immunity.4
   
Even before the pandemic hit, major fast food chains had responded 
to consumers’ changing preferences by adding healthy options to 
their menu. The global giants and established chains have staked 
their reputation on offering delicious but unhealthy fast food. 
Currently, there is inadequate information on the changes in eating 
behaviors during the global pandemic. In keeping with the larger 
development of eating healthier meals, one can reasonably conclude 
that restaurant and home delivery meals will skew healthy.

Bôle’s quick service restaurant concept turns the conventional notion 
of fast food on its head. The patented Bole bread is a unique 
cone-shaped bread with an edible logo. It is packed with healthy 
toppings to create the delicious Bôle sandwich that, unlike the 
traditional sandwich, can be eaten using one hand. Accessible to all 
consumer segments at competitive prices, the Bôle sandwich is 
representative of a changing era of health-conscious dietary choices. 
The product has received a provisional patent, and the final product 
testing has been completed and approved both in the U.S. and 
Europe.

3 Fast Food Industry Analysis 2020 - Cost & Trends 
https://www.franchisehelp.com/industry-reports/fast-food-industry-analysis-2020-cost-trends/
4 Are Consumer Habits Changing Due to COVID-19? 
https://fmcggurus.com/blog/fmcg-gurus-are-consumer-habits-changing-due-to-covid-19/ 
5 Global investors turn up heat on fast food companies to tackle climate and water risks 
https://www.fairr.org/article/global-investors-turn-up-heat-on-fast-food-companies-to-tackle-climate-and-water-risks/

03 Introduction
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Large economies and financial centers are moving forward with rules 
for digital assets, opening pathways for industry growth and 
innovation, while providing comfort to traditional financial institutions 
exploring ways to enter the arena.   Virtually all industries support 
crypto payments, some more than others. 

An increasing number of players in the hospitality industry, including 
major chains like Pizza Hut, Burger King, Starbucks and Subway have 
started accepting cryptocurrency in global markets. That said, 
cryptocurrencies can still be considered to be in their nascent stage 
as far as their use as a mode of payment is concerned. They are 
predominantly used as a store of value, and require the right 
catalysts to encourage their use as a unit of exchange. With the Bole 
Token (BOLE), the company intends to provide the fuel that sparks off 
interest in crypto payments in the hospitality sector. It is listed on 
Pancake Swap exchange platform allowing consumers access to 
Bôle’s products, services and exclusive promotions from the company 
and its partners. Alternatively, consumers can exchange the Bole 
Token (BOLE) for fiat money or other cryptocurrencies.

The global fast food market is expected to reach $931.7 billion by 2027, 
rising at a CAGR of 4.6% from 2020 to 2027. The growth will be led by an 
increase in the number of fast food restaurants, a rise in the number 
of working women, tech-savvy ordering options, a rise in the demand 
for international cuisine, and a change in consumer taste and 
preference. On the flip side, growth may be negatively affected owing 
to the high set-up cost of restaurants and a rise in health concerns.7
  
Players in the fast food industry are also expected to be challenged 
by fast casual restaurants that combine healthy ingredients with fast 
food convenience. Fast casual restaurants sit between fast food 
restaurants and fine dining. Shake Shack, Chipotle and Panera are 
well-known examples. In terms of sheer numbers, fast casual 
restaurants are dwarfed by their fast food counterparts. However, the 
fast casual sector is growing by leaps and bounds, and may prove a 
formidable force in the future. 

6 China and the race for the future of money 
https://www.pwc.com/gx/en/issues/reinventing-the-future/take-on-tomorrow/china-future-money.html 
7 Fast Food Industry Analysis and Forecast 2020-2027- ResearchAndMarkets.com 
https://www.businesswire.com/news/home/20200716005498/en/Fast-Food-Industry-Analysis-and-Forecast-2020-2027---Res
earchAndMarkets.com

04 Market & Industry
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Consumers welcome convenience in all aspects of the restaurant 
dining experience. Speedier payments are a prime example of 
digitalization shaping consumers’ expectations regarding wait times 
for services. Companies in the fast food industry are implementing 
methods and strategies to reduce wait time for services and 
payments by enabling quicker transactions. This has led to the 
introduction of advanced payment options for customers, such as 
mobile in-store payments and apps, digital currencies, e-wallets and 
payments through social media platforms.8

Mobile payments are transforming the restaurant industry in three 
key ways. First, consumers have become more comfortable using 
their mobile phone as a substitute for plastic, taking advantage of the 
convenience of tapping their phones to pay for their order rather than 
going through their wallets for their credit card. In 2021, the number of 
smart phone subscriptions worldwide surpassed six billion, and is 
forecasted to grow by several hundred million in the next few years.9   
Mobile phones have become an indispensable part of people’s daily 
lives, to the extent that 83% of Americans would feel uneasy leaving 
their home without their device.10
 
The food delivery market has witnessed significant growth over the 
past five years, led by platform-to-consumer services such as 
DoorDash and Uber Eats. Restaurants’ decision to offer at-home 
deliveries is underpinned by the potential for revenue capture. Mobile 
payments are the go-to or, in some cases, the default option for 
online ordering at restaurants. Diners enjoy the convenience of 
placing their orders on their mobile phones via the company’s 
application, which is downloaded on their phone or tablet for instant 
access. 

Restaurant apps also enter the picture when customers need to 
redeem their loyalty points. The points are synced with their payment 
at the time it is made, and applied automatically towards the cost of 
the order, for the convenience of the diner and restaurant. An app is 
the most practical means to pay for the order and check loyalty 
points on-demand, at a moment’s notice. 

8 Fast Food Industry Trends Shaping the Future of the Industry | Infiniti Research 
https://www.businesswire.com/news/home/20181122005254/en/Fast-Food-Industry-Trends-Shaping-the-Future-of-the-Indus
try-Infiniti-Research 
9 Number of smartphone subscriptions worldwide from 2016 to 2026 
https://www.statista.com/statistics/330695/number-of-smartphone-users-worldwide/
10 Cell phone behavior in 2021: How obsessed are we?                                      
https://www.reviews.org/mobile/cell-phone-addiction/ 
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Consumers are already using their mobile phones in a variety of ways 
as a part of their restaurant and online ordering experiences. The 
move to paying for restaurant services using crypto coins, which is as 
quick and easy as scanning a QR code on the mobile phone, is 
seamless and comfortable. 

Challenges to cryptocurrency adoption

Despite the growing awareness of cryptocurrencies as stores of value 
or units of exchange, the average consumer is yet to store 
cryptocurrencies in their phone e-wallet just as they keep cash and 
cards in their wallets. The main obstacles to the mainstream adoption 
of cryptocurrency are the volatility in prices, the sheer choice of 
active cryptocurrencies (over 6000 so far in 2021), and the fact that 
cryptocurrency is in limited supply compared to fiat currency. A 2018 
survey of payment preferences at fast food restaurants in the U.S. 
revealed that the debit card was the most preferred payment mode, 
followed by cash and credit card.11  

A shift on the cards?

There is a growing body of literature suggesting the potential of 
cryptocurrencies in global e-commerce. E-wallets are forecasted to 
represent half of global e-commerce sales by 2023, while 50% of the 
world’s population is expected to use e-wallets by 2024.12  As 
governments and banks signal their acceptance of digital assets and 
develop regulations that integrate them into the financial system 
alongside traditional payments, consumers and merchants may 
pivot to cryptocurrencies. In the future crypto-based economy, 
merchants that accept cryptocurrency will be beneficiaries of 
consumers’ growing interest in using cryptocurrency to shop and 
pay.13
   
Major digital wallets and payment platforms have tied up with 
cryptocurrency exchange platforms and products to enable their 
users to buy, sell and pay with their cryptocurrencies. Partnerships 
between Coinbase and Google Pay, and Swipe, a provider of prepaid 
cards holding debit, credit and cryptocurrency, with Samsung Pay are 
forerunners of the wide scale crypto adoption. 

11 Which form of payment do you use most often when shopping at fast food restaurants? 
https://www.statista.com/statistics/294120/payment-preference-fast-food-resturant-usa/ 
12 Digital Wallets to Represent Half of Global eCommerce Sales by 2023 According to 5th Annual Worldpay Global Payments 
Report https://www.businesswire.com/news/home/20200227005468/en/Digital-Wallets-to-Represent-Half-of-Global- 
eCommerce-Sales-by-2023-According-to-5th-Annual-Worldpay-Global-Payments-Report 
13 Cryptocurrency Payments Report, PYMNTS survey, May 2021                                       
https://www.pymnts.com/study/cryptocurrency-payments-merchants-bitcoin-purchases-crypto/ 
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The global financial system is antiquated. It is plagued by fees and 
charges, onerous paperwork, processing and payment delays, and 
being centralized, inflexible to change and vulnerable to system 
failures and attacks. Traditional banking is incompatible with modern 
finance, which values speed and convenience, and seeks to 
democratize access to finance. 

Burden of processing fees

Merchants paid card issuers $53.6 billion in Visa and MasterCard 
interchange fees in 2019, more than double what they paid in 2012.14   
While businesses with higher customer volumes can more easily 
absorb swipe fees, the effect is substantial for smaller, local 
businesses, eroding their profit margins. Affected businesses tend to 
charge a surcharge fee (state law permitting) or impose a minimum 
payment requirement to recoup the costs of accepting credit/debit 
cards. The rewards card issuers market to customers are covered by 
merchant fees, and the interest rates and fees are charged to 
customers themselves.

Higher leverage over customers 

Banks charge fees for maintaining savings or checking accounts. The 
average American pays $7 in banking fees every month or $84 a 
year.15  A plethora of fees keep users on their toes, from monthly 
service, overdraft, excessive transactions, out-of-network ATM and 
wire transfer fees, to insufficient fund and early account closing fees. 
The problem isn’t just the fee itself, but also the power banks enjoy 
deducting charges directly from users’ balance or earned interest. In 
countries whose regulatory bodies do not regulate service charges of 
banks, users grapple with the arbitrary, non-transparent manner in 
which their banks levy charges. 
 

14 The credit card fees merchants hate, banks love and customers pay  
https://www.wsj.com/articles/the-credit-card-fees-merchants-hate-banks-love-and-consumers-pay-11592731800 
15 These Fees Have Cost Americans $11.6B During the Pandemic – Here’s How to Avoid Them  
https://www.gobankingrates.com/banking/banks/how-much-bank-fees-cost/#3 

05 Rooted Problems
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Chargebacks on ‘friendly frauds’

Problems with a purchase are easily manageable with refunds but 
merchants face a tougher time with chargebacks, which aren’t in 
their control. Merchants pay a fee for every chargeback. If 
chargebacks exceed a certain threshold, increasing the merchant’s 
chargeback ratio, issuers impose a fine, increase fees and may even 
revoke card processing privileges entirely. A common scenario is a 
transaction reversal by customers who have, in fact, received the 
product they paid for, or ‘friendly fraud’. Merchants lose revenue and 
expend valuable time in disputing chargebacks, with several 
instances of merchants making a refund just to avoid a chargeback. 

A single point of failure 

Presently, most services worldwide are offered through centralized 
systems, in which data is stored, updated and managed solely via a 
single location. In the event that a core system is hacked, losses are 
borne by all nodes and stakeholders relying on that system. A 
successful hacking attempt on the database of a country’s bank can 
impact not only individual customers and businesses but also the 
private banks linked to it. Banks have measures to contain the 
disadvantage of a single point of failure. But the risk of failure or 
cyberattacks itself remains. 

It may not be possible to eradicate these rooted problems, but they 
can be addressed to a large extent so long as banks and 
governments are sufficiently willed and committed to the endeavor. 
The emergence of a different type of payment system aimed at 
overcoming systemic issues prevalent in traditional banking creates 
exciting possibilities for consumers and businesses. 

b o l e i n c . c om
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Cryptocurrencies and their subset tokens are ushering a new age of 
value exchange. Most exist on blockchain, a decentralized, distributed 
and immutable ledger. While both cryptocurrencies and tokens can 
be used as investment vehicles or as digital currencies to buy 
products and services, they are not the same.

Cryptocurrency vs token 

A cryptocurrency is supported by its own platform while a token is 
built on top of a pre-existing blockchain platform. Ether is a 
cryptocurrency existing on its native blockchain Ethereum, Dogecoin 
and Litecoin are Bitcoin-derived blockchains. 

A token is a unit of value created by an organization and issued to 
people with the goal of forming a community around it. Gaining 
broad acceptance for the token serves the organization’s interests 
and rewards users. Tokens can be categorized into security tokens 
and utility tokens. Security tokens are akin to a company’s shares and 
represent ownership in the company, entitling holders to a share in 
the company’s profits. They are issued as Initial Coin Offerings (ICOs) 
and currently lack a regulatory framework, making them less 
common than the other category of tokens known as utility tokens.

A utility token is a digital voucher promising the holder access to a 
future product or service. It is used to raise capital for a project, 
company or start-up. The value of a token is tied to the future 
utilization value of the product or service offered by the company. 
Tokens can be traded specifically for the product/service from the 
issuing company. Using a token from Company A to buy a product 
from Company B would require the token holder to exchange it 
against a crypto coin like Bitcoin or Ethereum, or fiat currency. 

To increase utilization and encourage community participation, the 
company may offer token holders rewards and exclusive offers, apart 
from its use as a means of payment. A number of use cases can be 
envisioned, the top-level goal being to create an ecosystem around 
the token, a win-win for the company and users. 

06 Vanguard Solutions
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Tokens and crypto coins as vanguard solutions 

Out of the control of the banking system, cryptocurrencies bring 
autonomy and privacy to the table. They offer more convenience and 
cost-effectiveness to consumers and businesses relying on 
cross-border transactions. Decentralization removes some of the risk 
of catastrophic failure and attacks that a centralized banking system 
must guard against constantly. Proof of why crypto coins and tokens 
are legitimate vanguard solutions are explained below. 

Better security 

Tokens operate without a single point of contact that hackers could 
target to shut down a whole network or compromise data from a 
single computer. Altering payment records on a centralized system 
would be extremely challenging and require massive amounts of 
computing power. This is owing to the fact that the transactions are 
verified by the people who own computers in the blockchain network. 
Transactions are validated by a consensus of users, who are 
incentivized for performing the task. The bigger the blockchain 
network, the more tamper-resistant the data on the blockchain. The 
power lies with the people, rather than a central authority or third 
party. 

No chargebacks

Digital currencies are safer, less volatile and mitigate chargebacks, 
which amount to billions of dollars a year. Transactions using tokens 
and crypto coins are placed in escrow until the transaction is 
confirmed by both parties. Once a transaction is complete, it cannot 
be reversed. The blockchain is an objective ledger and its network 
entities have the final word on authenticating transactions. There is 
no central authority to appeal to force a reversal of transaction. 
Merchants are neither at the mercy of card issuers nor consumers, 
among them some friendly fraudsters out to cheat honest 
businesses. There is no possibility of losing business to chargeback 
fraud and merchants have more leverage than if they were to solely 
use conventional payment methods.
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Fewer fees

A fee is charged for sending tokens between wallets, which 
compensate the entities on the network verifying and confirming the 
validity of every transaction. Some cryptocurrencies have near zero 
transaction costs. There is no account maintenance fee, no minimum 
balance fee, no overdraft charges, and other charges associated with 
having a bank account and using fiat currency.

Cheap transaction costs

International payments are far more cost-effective, amounting to a 
few cents per transaction in some cases. They compare favorably 
against ACH transfer costs ($3 for outbound transfers) and SWIFT 
international wire fees that can run into anywhere from $25 to $65 per 
outbound transfer. Moreover, transfers in tokens and crypto coins 
happen in a matter of minutes versus five days to a week for 
traditional payment modes. 

Autonomy 

Autonomy is one of tenets of cryptocurrencies. Users have more 
autonomy over their money, without an intermediary like a bank or 
government. It fulfils the new age consumer’s desire to exercise 
stewardship over their own funds rather than turning them over to a 
third party that can deduct penalties directly from interests on 
savings, close accounts without notice and make them jump through 
hoops to re-enter the system. 

Discretion 

Cryptocurrency ownership doesn’t require users to submit their 
names; a code is created to serve as their digital signature in the 
blockchain. It allows the true identities of cryptocurrency owners to 
remain hidden. Purchases made using tokens cannot be associated 
with users’ personal identity unless they choose to voluntarily publish 
their transactions. Cryptocurrencies, however, are pseudonymous 
rather than anonymous. A user can be linked to a public Bitcoin 
address but not to a name or home address. Still, compared to 
traditional forms of payments, cryptocurrencies offer much higher 
levels of discretion to those seeking to maintain their individual 
privacy or keep company-specific information under wraps. 
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Where there is an economy, there are financial motivations for people 
to take certain actions. People respond to positive incentives as they 
pursue their self-interests. Profit is an important incentive for 
businesses, who are often innovative and attempt to solve problems 
and boost margins in new, creative ways. Common among them are 
positive incentives, in the form of discounts, rewards and special 
offers, under umbrella of loyalty programs. Loyalty programs have 
their roots in the early 18th century when American retailers gave 
customers copper tokens along with purchases made that could be 
redeemed for products on future purchases. 16 

The tokenomics model sprung from the potential for applying an 
incentive structure to crypto tokens. The token economy uses the 
incentive theory of motivation that states people are motivated to 
act because of internal desires and also by a desire for external 
rewards. The promise of a future product or reward can serve as 
sufficient motivation to develop and reinforce the required behaviors 
in a system. Tokens are a means for motivating users to participate in 
exchanges of value offered by blockchain networks.  

Tokenomics describes the economics of a crypto token and all its 
qualities that make it attractive to investors and users. A startup 
develops a product or service, creates their own crypto token, and 
initiates a primary offering of tokens to the public after selecting an 
initial public offering method. Investors purchase the tokens and use 
them as a means of value exchange on the platform from the issuing 
company. 

Network effects

Network effect is a phenomenon in which a network becomes more 
valuable as more people use it. A token and its platform aim to 
activate the network effect in user adoption by aligning incentives 
across all users to hold the token. It leads to an increase in the value 
of the token and the utility of the project, product or service. Every 
member of the ecosystem is aligned to increase the value of the 

16 A History of Loyalty Programs, and How They Have Changed https://blog.smile.io/a-history-of-loyalty-programs/ 

07 BOLE  Tokenomics
Token + Economics = Tokenomics
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member of the ecosystem is aligned to increase the value of the 
token, making it difficult for the token to fall to zero. Also, the more 
participants entering the ecosystem, the easier it gets for them to find 
transaction counterparties in the platform. The network effect played 
a crucial role in the early stage of the adoption of social networks and 
payment networks like Facebook, WeChat and PayPal.  

Token valuation

A token has an intrinsic (functional) value, an estimation of the worth 
of the token independent of extraneous factors. The functional value 
of a utility token is influenced by the company or the key people 
behind the project. It depends on the mission and goals of the 
company or project, how far the particular product or service might 
go, and how the token might scale in proportion. Mass adoption of the 
token by individuals and other businesses are indicative of the 
stability and success of the token. The intrinsic value is subjective as it 
depends on the capability of the business or project owner to execute 
their vision. 

BOLE Token

BOLE Token is a community driven utility token that aims to establish 
itself as a recognized digital asset with widespread use in the 
hospitality industry by both businesses and individual customers. The 
holder of a BOLE Token gets the right to receive rewards, incentives, 
and promotions for taking certain actions, and use the token as 
currency for payments inside or outside of the blockchain platform. 

BOLE Token revolutionizes the way stakeholders are compensated for 
their efforts or participation in the ecosystem. It derives its value from 
the strength of a patented bread product in the healthy fast service 
space, and an executive bench possessing strong market and 
technical knowledge, as well as by establishing solid partnership 
network with other businesses in the Hospitality Industry. The token is 
expected to activate network effects by incentivizing platform users 
early on and implementing marketing strategies that accelerate the 
speed at which tokens change hands. 
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On the Binance Smart Chain 

BOLE Token harnesses the Binance Smart Chain (BSC), a blockchain 
network for running smart contract-based applications. Smart 
contracts are programs stored on a blockchain that run when 
predetermined conditions are met, automating the execution of an 
agreement, and providing participants certainty about the outcome 
without their involvement or time loss. 

The Binance Smart Chain has a wide range of decentralized finance 
(DeFi) applications that aspire to recreate traditional financial 
systems like banks and exchanges with cryptocurrency, and 
decentralized apps (DApps) that are both resilient and secure. 
Binance has a high average ROI for its listed tokens. 17

BSC and its standard token BEP-20 token offer distinct advantages 
that make them more suitable than Ethereum for business launching 
crypto tokens. BEP-20 tokens work seamlessly with BEP-2 and ERC-20 
platforms, can be swapped with BEP-2, the native token of Binance 
Chain, and are supported by many wallets. 

Choosing BSC enables BOLE Corporation to: 

Strategize and design multiple uses of the token, which can 
increase its demand and value. 

Ensure the secure and efficient swapping of BEP-tokens 
through PancakeSwap, the leading decentralized exchange 
(DEX) on Binance Smart Chain. 

Leverage interoperability in the DeFi ecosystem thanks to the 
listing of hundreds of BEP-2 assets and trading pairs, in 
addition to major cryptocurrencies pegged to BSC like Bitcoin, 
Ethereum, Litecoin and more. 

Utilize a high-speed network capable of producing a new 
block every 3 seconds, making it a high-speed alternative to 
Ethereum. 

Use an asset development blockchain trusted by millions of 
users across Binance and Binance DEX.

Enjoy lower transaction fees compared to Ethereum.

b o l e i n c . c om
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BOLE Token is an innovative form of funding and company building. It 
represents a revolution in the hospitality industry for the way 
customers are incentivized and businesses are able to pare losses 
and inconveniences from the inherent disadvantages of the 
traditional payment system. 

What’s in it for token holders?

BOLE Token will be one among many other cryptocurrencies 
accepted at all BÔLE restaurants. Token holders will enjoy fast and 
secure payments at BÔLE outlets as well as at all participating 
restaurants and businesses within the hospitality industry. The 
ecosystem development will coincide with the implementation of 
various promotions and incentives organized by Bôle Corporation 
and its partners.

Use case 1: BOLE Token can represent a certain number 
of loyalty points that can be redeemed for a product or 
service from BÔLE Corporation and its partners. 

Use case 2: As an early bird incentive for purchasing the 
BOLE Token, customers may receive a free drink or 
dessert, or a special service. 

Use case 3: Customers who provide feedback on their 
experience using the service can be rewarded with the 
BOLE Token that opens the doors to exclusive deals and 
discounts. Customer anonymity can be maintained and 
positive reinforcements introduced to encourage the 
desired customer opinions and behaviors.  

Use case 4: Create a flywheel effect through a 
combination of token incentive programs and 
transferable, tradable tokens among various 
participating businesses. 
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What’s in it for businesses?

Customer loyalty programs contribute immensely to the success of 
businesses in all sectors, and particularly in the retail and hospitality 
space where smaller players face the threat of established chains 
and e-commerce giants. 

There are inherent advantages to a blockchain token that further 
support the business case for adopting the BOLE Token. 

Less than 8% of consumers believe that 
rewards aren’t at all important to their 
purchasing decision. 50% of consumers say 
that their primary motivation for joining a 
loyalty program is to earn rewards on every 
purchase.18 The BOLE Token will create highly 
engaged customers who gain exclusivity and 
status within the system. 

Tokenization helps create new forms of value 
exchange within a network. Loyalty points 
issued on the blockchain can be transferable 
and tradable, creating a new market for 
secondary trading between customers. 

Customers who sign for a company’s loyalty 
program are 47% more likely to make another 
purchase from the business compared to 
other customers.19 Repeat customers generate 
40% of a store’s revenue.20 The BOLE Token not 
only creates an additional touchpoint for 
customer engagement but also directly 
supports the revenue of participating 
businesses. 
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Blockchain was first envisioned in 1991 by researchers Stuart Haber 
and W. Scott Stornetta who sought to implement a system of 
tamper-proof document timestamps. It was conceptualized in 2008 
by a person or a group using the pseudonym Satoshi Nakamoto, 
whose identity remains a mystery. The first major blockchain 
innovation was bitcoin. From being a digital currency experiment, 
bitcoin today commands a market capitalization of over $700B 
dollars. Millions worldwide own, use and trade bitcoins. Bitcoin has 
also become a major force in the growing remittances market. 

Though blockchain is synonymous with cryptocurrencies, it has 
numerous other applications across different industries. The inherent 
characteristics of blockchain have fueled its acceptance and 
applications. 

Immutability: A blockchain network is permanent and 
unalterable, which makes it suitable for applications whose 
purpose is combating fraud or corruption.

Decentralized: With no central governing authority, blockchain 
networks assure greater control to users, increase transparency, 
and are less prone to failures and attacks. 

Enhanced security: Blockchain transactions are secured by 
cryptography. They are hard to bypass and irreversible. 

Distributed ledgers: The ledger on a blockchain network is 
maintained by all the users on the system. Removing the 
intermediary reduces risk of malicious changes and hastens 
system response. 

Consensus: Every blockchain has a consensus to enable 
decision-making and smooth running of the system.
 
Quicker settlements: Compared to the traditional financial 
system, blockchain facilitates faster settlements of transactions 
and contracts. 

09 Blockchain Benefits  

b o l e i n c . c om

19



Blockchain-enabled business models are a harbinger of the future of 
business in an increasingly digital global economy. Those who have 
already kick-started their blockchain projects are ahead of the game. 
One of the landmark blockchain-based concepts of our time is the 
token economy, which is based on the principle of systematic 
reinforcement of target behavior, with reinforces being tokens that 
can be exchanged for other reinforces. The BOLE utility token is a 
representation, aiming to create an internal economy within the 
blockchain through sustained user adoption. 

The value of the BOLE Token will increase when relative demand 
increases compared to supply. To drive demand for the token and an 
appreciation in its price on cryptocurrency exchanges, Bôle 
Corporation has proposed certain marketing objectives.

Temper token supply

A huge sell-off after an initial token offering isn’t an uncommon 
scenario. A slow token velocity and selling restrictions can help 
maintain the long-term viability of the token. In addition, creative 
incentives will be explored to encourage buyers to hold on to their 
tokens. 

Set a cap

The higher a token’s market capitalization and lower its circulating 
supply, the more valuable it could be in the future. A limited number of 
tokens will be made available to the public. 

The public has been seen to be wary of uncapped initial coin offerings 
that aim to raise massive amounts of capital. Uncapped ICOs also 
adversely impact the worth of tokens compared to capped ICOs. The 
BÔLE team will determine an appropriate hard cap or low cap to 
encourage its purchase and increase its perceived worth. 

Anticipate service-driven demand

Bôle Corporation was formed to address challenges in the fast food 
industry: an absence of novel sandwiches, the issue of major fast food 
chains supersizing customers, the environmental impact of the 
industry, and systemic problems faced by businesses relying solely on 
the traditional payment system. The Bole brand stands for innovation, 

b o l e i n c . c om

20

10 Marketing Objectives



and is an advocate for consumer health and environment 
sustainability. As a forward-thinking and problem-solving business, 
Bole has a special appeal for the modern consumer. As the brand 
gains more customers who pay for services using the Bole Token 
(BOLE), its value will rise.

Generate buzz and hype

Bôle Corporation has planned marketing actions that create a viral 
brand and bring it before a vast audience. They include reaching out 
to publishers and influencers in the cryptocurrency world, who review 
tokens on mass marketing channels such as YouTube. Bôle 
Corporation will create and distribute content to big platforms that 
enjoy a large reader base. Bole representatives will strike relationships 
with podcast hosts to bring their service and token before an 
intelligent audience. A presence on the top social networks, along with 
highly engaged, niche communities on Reddit, Slack, and Telegram 
will offer powerful opportunities to connect with target audiences. 

Network with businesses

Bôle Corporation will connect with businesses in the hospitality 
industry and promote the benefits of alternative currencies and 
digital tokenization. Strategies envisioned include purchasing email 
addresses of prospective businesses, leveraging existing business 
networks, initiating potential partnerships via a host of online and 
offline engagement channels.

Listing on cryptocurrency exchanges

Listing the BOLE Token on top cryptocurrency exchanges based on 
traffic, liquidity and trading volumes can lead to a price surge and 
help scale up the adoption of the token. Binance, Coinbase, Bitfinex, 
Kraken and Gemini are among the top crypto trading platforms 
identified for listing the BOLE Token. 

Future affiliations with NGOs and businesses outside 
the hospitality industry

As the BOLE Token moves on a sustainable growth trajectory, the 
possibility of expanding its ecosystem to include non-governmental 
organizations and businesses in various other industries and niches, 
will be explored. The objective is to support the maturity of the 
ecosystem, bolster the business model, and evolve and upgrade the 
BOLE Token architecture. 
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Presently, the three methods of token sales for fundraising are Initial 
Coin Offering (ICO), Initial Exchange Offering (IEO) and Initial DEX 
Offering (IDO). The BOLE Token is an IDO, hosted on a decentralized 
exchange (DEX), the equivalent of an online crowdfunding platform. 
Needless to say, IDOs can be created for just about anything. One of 
the first IDOs was the Raven Protocol, which listed with the Binance 
DEX in 2019. It was held for 24 hours, and the total token supply 
assigned was 3%. During this time, the value of a single Raven token 
went up to 0.00005 BNB. 

IDOs overcome the shortcomings of their predecessors, ICOs and 
IEOs. ICOs, which are similar to Initial Public Offerings (IPOs), have 
gained notoriety for their susceptibility to scams and consequent 
high failure rate. Nearly 50% of ICOs in 2017 and 2018 failed to raise a 
single dollar. 21  IEOs, a framework in which companies raise capital by 
directly selling their tokens on an exchange, are difficult to set up, 
have limited liquidity and low visibility, giving investors very little 
control over the activities of the exchange. 

An IDO is a permission less platform that facilitates open and fair 
fundraising. It isn’t tilted to private investors; anyone can participate in 
the IDO. The risk of private investors buying coins at a low profit and 
selling their holdings to the public for a profit is reduced. 

Immediate access to liquidity is a compelling benefit. Liquidity issues 
can be detrimental to coin prices. The availability of liquidity at every 
price level supports the trade of tokens.
  
Investors of an IDO can trade the coin soon after the project launches 
it, which acts as a motivation to purchase the coin at the earliest with 
the hopes of making a profitable sale with an upward movement in 
price. 

There is substantial complexity and due diligence involved in 
launching a token and listing it on exchanges. To list an IDO/token with 
liquidity exchanges, the project owner only needs to pay a small gas 
fee for deploying a smart contract on the exchange. The smart 
contract manages the liquidity pools and token.

11 IDO Framework 
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The legal status and regulatory framework around crypto assets vary 
from country to country. The global crypto asset regulatory 
landscape is evolving and governments have struggled to develop 
guidelines even as the crypto market becomes more mature. In this 
environment, the legal implications for different token models are not 
clear cut or set in stone. 

The BOLE Token is a utility token. By definition, utility tokens grant 
holders access to a current or prospective product or service, but do 
not entitle them to the rights granted by specific investments. 
According to the UK’s Financial Conduct Authority, while “crypto 
tokens are not specified investments, they might meet the definition 
of e-money in some circumstances (as could other tokens).” 22

 
A utility token is not comparable to securities, and therefore, doesn’t 
provide any ‘investor’ protection. The rationale is that buyers of a 
crypto token view it foremost as a voucher to be redeemed for goods 
or services. Based on the issuing company’s token model, buyers may 
also be entitled to different exchanges of value, such as rewards, 
incentives and special services. Buyers do not invest in a utility token 
as they would in a financial instrument that yields a return on their 
investment. Expectations concerning a return in investment revolve 
around the hope for a secondary market. 

There is also an opinion that utility tokens should come under the 
securities regulation if profit generation is a motive of token buyers, or 
if the issuing company indicates the possibility of generating profit. It 
implies that the issuing company has some scope for structuring 
their token.

In this regard, the Swiss Financial Market Supervisory Authority (FINMA) 
states that asset and utility tokens can be classified as payment 
tokens, and deemed to be both securities and means of payment. It is 
in acknowledgment of the intention of many issuing companies to 
enable the use of their utility tokens as a means of payment, and 
therefore, virtual currency at some point in the future. The approach 
suggested by regulators is to define the focus of the token in terms of 
the functions it provides. 

12 Investment Scope
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There are two reasons why people would want to buy utility tokens. 
One is to leverage a particular service or platform that requires its 
own tokens within its ecosystem. The BOLE Token has been planned to 
enable users to make the most of exclusive rewards not limited to the 
Bole brand but also extending to all participating businesses entering 
the ecosystem. Bole Corporation is confident that the strength of the 
brand will attract consumers who actually intend to use their BOLE 
Tokens. 

The other purpose for buying utility tokens is investment. This market 
is becoming healthier and more stable, rewarding businesses whose 
tokens have genuine utility. BÔLE Corporation is confident of a strong 
uptake of the BOLE token and a rise in its price with an increase in its 
users and participating businesses. A supporting factor is that the 
BOLE Token will be backed by reputable cryptocurrency exchanges. 
An external factor is the evolution of the cryptocurrency market, 
which is becoming more mature while remaining dynamic compared 
to the traditional stock or forex market, making it more attractive to 
investors. 

The BOLE Token has a multi-faceted role in driving the ambition of 
BÔLE Corporation. The token will help raise funds to build the 
company, bootstrap an ecosystem, and implement 
engagement-boosting incentives. 

The BOLE ecosystem

The ecosystem around the BOLE Token will be structures around 
multiple sets of partners, comprising customers, businesses in the 
hospitality industry, businesses in sectors outside of the hospitality 
industry, and non-government organizations. Each category in this 
multilateral partnership will pursue their own common goal. The BOLE 
team will actively shape relationships and strive to create value for all 
stakeholders. 

13 Future Prospect
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Investor interest

Owing to the continued success of the project, the BOLE Token listed 
on major cryptocurrency exchanges will become an attractive 
investment. Current token holders will also hold on to their tokens in 
anticipation of a future price increase. This will constrain supply and 
spur more demand for the token. New investors will further boost 
demand for the BOLE Token, which will result in a price appreciation of 
the token. 

Ecosystem stages

An ecosystem lifestyle consists of four stages. The first involves the 
birth of the ecosystem through the sale of the token and the 
cooperation of business partners. The goal here will be to establish 
relationships with top-tier digital payment providers, and win as 
many holders/investor and business partners for the ecosystem as 
possible. In the subsequent phases the ecosystem will be expanded 
through the implementation of creative incentive programs and price 
gains for the token on exchanges. At the end of the life cycle, a 
mature ecosystem will have formed. But it will come under threat 
from other ecosystems and new innovations, amended government 
regulations, shifts in customer buying patterns, or macroeconomic 
conditions. 

Through tenets of value creation for all participants and a laser focus 
on increasing network effects, the BOLE Token will continue on its 
mission to become a widely recognized name in the alternative 
payments space and contribute to the success of the BÔLE 
Corporation. 
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